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Executive Summary    
Both investors and stakeholders occupy a central position in the project because contributions from them determine the course of activities. Investors are important since they provide the necessary funds needed to complete the entire project (Weinstein, 2016). Stakeholders on the other hand, ensure that activities are conducted efficiently as the return on investments is guaranteed for those that invest their money into the plan. Due to these aspects, there is an increasing need to explain the strategic plan to them and demonstrate why they ought to be a part of the entire process. The strategic plan is important because it aims at utilizing the entrepreneurial market through partnerships with existing distributors (Moorman, 2018). Potential investors are encouraged to be a part of the plan since innovative strategies will be used to ensure that profit margins increase over time. Through the activity, the intended plan succeeds because a value proposition that is unique will be offered to the distributors.
Potential investors and stakeholders are encouraged to be a part of the entire process because the plan aims at embracing technology and benefitting the society in the long-term. The participation of both parties is essential because they will enhance progress and support the achievement of long-term goals. The dynamic changes taking place in marketing propel companies to embrace technology and produce the best quality goods and services (Nadimpalli, 2017). Through this realization, entities are encouraged to be a part of the plan in order to benefit through technical aspects. Not only will the target market access high quality products but also customer-oriented services that will ensure the best client experiences. Other than that, investing in the plan will be beneficial because employment opportunities will be created for the immediate community (Moorman, 2018). Proper training programs formulated will ensure that a skilled workforce is retained. Consequently, both stakeholders and investors benefit because a highly productive team increases performance in the market sphere.
The strategic plan formulated is highly considered because it aims at the creation of products with unique designs, high efficiency, usability and simplicity. Through the plan, there is a primary objective of creating products that are quite unique and differentiated in order to counter competition effectively. The items are designed to have great features that complement them and ensure that potential clients have the best experience (Gambi et al., 2015). Additionally, the plan is considered integral because it allows an entity to develop customer products that are very efficient. Owing to this factor, client owning businesses benefit a lot through e-commerce activities conducted effectively through the new gadgets. Key players are highly encouraged to be a part of the strategic plan because it provides a direct guarantee to better performance within the market sphere (Cronin-Gilmore, 2012). The activity will be facilitated through the creation of products that can accommodate clients regardless of their educational levels. Through simple designs and applications that can be used easily, better outcomes will be realized (Cronin-Gilmore, 2012). Product simplicity is always a central factor in addressing client needs. By supporting the plan, significant success is realized.
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